MINNEAPOLIS/ST. PAUL

THE CHALLENGE

With the continued dedine of newspaper readership, Edina Realry
knew they had to find an additicnal way e build awareness with their
tarpet audience. Historically, the majority of their advertising dollars
were spent in newspapers. By commirring themselves ro spending
less in newespapers, they were left with the challenge of finding a
new advertising vehicle capable of driving rraffic to their Web site
while simultanecusly building their brand and staying wp-to-date
with marker condirions,

With 1.-'.'|'J'|:||.|.l|-:tgi.|:'.|l advancerments and a changing media landscape,
digital ourdoor was perfecty positioned o help Edina Realr meet
this challenge head on.

THE SOLUTION

Clear Channel Qurdoor approached Edina Realny with an opportunicy
o utilize cheir new state of the are Digir.al Chetdoor Merwork. This
would allow them to penetrate the marker, stay current with marker
conditions through dayparting and feature the various benehts of

their revamped website to a mass audience on a daly basis.

iE RESULTS

Afrer rwo months of advertising on the Dagital Ourdoor Netwaorls,
Edina Realty mecorded a L:gl:u.ﬁf.ul:lt jump in number af visitors to
their Website! In January, afrer wsing Crurdoor as the leading media
vehicle for the campaign, the imerease in ca-line traffic to their Crpen
Houwse divecrory nipled from December 2006 and doubled from

their peak time in Chetober 2006

| THE CUSTOMER SAID

 EE—

MORE LISTINGS THAN YOU CAN |
SHAKE A MOUSE AT.

It

“Edina Realty is known as a leader in technology. The
Face that these boards are digital and new to marker made
this H.FLTFL'\'_‘I. fit for csuar acdvertsing needs and ren Forreed
our commitment oo using the larest echnelogy te reach
consumers. The greatest benedit o using |:|:|gi1.l| boards
versus static is the ability to change our messape within
24 hours. We can be responsive to the markes as well as
advertisespecial promotions inaway thar wasn't possible

with cutdoor advertising in the past.”

Lyrn Clare, Vice Prendent, Markesing _
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